Landing Page
Best Practices

7 quick landing
page tips

Some you’ll know, some you might not. Hopefully all will be helpful.
A landing page plays a very unique role. It’s designed specifically for customers that have clicked
on an email call-to-action (CTA) button, banner ad or social media post. It should reflect the copy
and design of what led potential customers to the page and expand on that messaging.

1

Well would you look at that
A visually appealing landing page that’s simple to navigate and enables visitors to
easily locate the information they’re looking for results in them spending more time on
the page.
The hero image in the header doesn’t always have to be of your product or service.
But it does always have to have a connection to your message and resonate with your
target audience. A high quality image, GIF or frame from a featured video helps capture attention as well as reassure visitors they’re on the right page.
Having a lot of white space also enables you to direct attention to a focal point.

2

Say what?
Your hero image needs to be complemented by your headline. While many people
get caught up in how long a headline should be - it needs to be, as long as it needs
to be, to get your message across. In saying that, the shorter you can make your
headline without losing any impact, the better.
It should also not re-state what the image is showing, but rather add to it. If your
headline describes the image, your page is only half working.
The best headlines have an unexpected twist or a play on words that are either
funny or intriguing to draw the reader in to keep them on the page. It’s what makes
them so difficult to write.
Be creative with your headlines, but never misleading. That’s the fastest route to
losing any credibility.

3

I didn’t ask for your life story
Many landing pages include everything there is to know about a company and the
products being featured since the dawn of time. Your message needs to be communicated quickly or you risk potential customers jumping off. Editing is hard but
necessary. Remove words that distract from your key message.
Simplifying your copy using bullet points is an effective way to convey multiple important messages quickly.
You also need to be inclusive. Using “you” and “your” transforms a sales pitch into
an engaging conversation.The best way to talk with your customers is to be authentic, develop a tone of voice and personality. You’re a person talking to other people
and this needs to come across on your page.

4

A page with benefits
You need to look at what you’re offering from the perspective of your customers.
Your copy and images need to clearly demonstrate the benefits of your products or
solutions.
This makes it easier for customers to envision how your product solves their problem. Only then add a few relevant features. Many landing pages have this in reverse, focusing on features before solutions, putting themselves first and customers
second.

For high-value featured assets such as a white paper, case study, comprehensive eBook, video or research paper, consider gating using a short form. This is a
great way to capture leads, but will also result in less views. Be selective in what
you choose to gate.

5

You want me to do what?
The call-to-action (CTA) button is arguably the most important element on your
landing page. It needs to stand out visually, so consider using a color that contrasts with other elements on the page.
Be clear about the action you want visitors to take:

Buy now

Learn More

Let’s Get Started

Download eBook

Start Your Free Trial

Register Now

Watch Webinar

Reserve Your Seat

Get Data Sheet

Give visitors multiple opportunities to take action by placing CTA buttons in the
header section of the page, under downloadable assets and at the bottom of the
page. This means visitors don’t need to scroll and go looking for a CTA.
It’s also a good idea to use different copy for different buttons, so they’re not
repetitive and you distinguish between the various key areas of your page.

6

I don’t know how to respond to that
The amount of information being consumed on mobile devices is increasing.
Making your page responsive is not new or revolutionary, yet it’s still surprising
just how many are not made for mobile devices. The last thing you need is for
important information to be cut off when your page is being viewed on smaller
screens.
Designing a mobile-responsive landing page enables layouts to be realigned,
CTAs made more visible, and images can be reduced or removed. This provides
visitors with an enhanced user experience as they’re not trying to constantly
scroll or swipe sideways to read your message.

7

Wait, we’re back where we started
The most effective landing pages have a summary paragraph near the bottom
of the page. This has two jobs. One, it re-emphasizes the key messaging visitors
have read. And two, it summarizes the page for people that have only scanned it
and scrolled to the end.
Including these tips when creating your landing pages can help them be more
inviting so customers want to stay a while.

To find out more head to:
https://elasticdigital.com/services/

